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Based on “Action-oriented Learning”, the course incorporates the concept and practice
of service learning into the professional business administration course, and adopts the
“learner-centered” teaching approach. It not only expects to help students develop their
professional core competence through conventional classroom teaching, but also seeks
to guide students’ reflection on their personal values and enhance their learning
motivation and outcome by boosting their confidence and improving their
communication skills, expressive skills, team spirit and leadership through the carefully
designed service learning tasks and reflection activities. This is a professional marketing
course that emphasizes “learning by doing,” and provides students with plenty
opportunities of field practice and interdisciplinary learning so that students may connect
basic theories with practical applications. Through the hands-on experience of
community services and abundant reflection opportunities, the course can help students
internalize, develop, and apply professional marketing knowledge, as well as offer
opportunities for active participation in community services, which may equip them with
team work skills, critical thinking, execution ability, and creativity. The ultimate goal is
to enhance students’ independent learning, self-efficacy, and encourage the development
of positive life values and attitudes through the carefully designed interdisciplinary
service learning tasks.

The course content includes: 1. Introduction to marketing: characteristics of health care
marketing, market segmentation, and general introduction to service learning; 2.
Service-learning Training of leadership and communication including Pilot Camp; 3.
Practical service learning tasks: guiding students to apply their professional marketing
knowledge to the community service projects; students are also required to give oral and
written reports to present their accomplishments and reflections.
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1. Internalize, develop and apply professional marketing knowledge ;

2. Distinguish the differences between health care marketing and general profit-oriented
marketing, and apply marketing strategies to medical services and the public health care
sector;

3. Understand the needs of the public, patients and their family, and hence increase
students’ understanding and competence in medical services and public health care;

4. Develop negotiation, communication, planning and organization skills, as well as
enhance confidence and empathy;

5. Enhance students’ team work skills and leadership; and

6. Learn to actively participate in and contribute to the community, and to fulfill their
civic responsibilities.
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contribute to the community, and to fulfill their
civic responsibilities.
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1.Learning by Doing;2.Service-Learning;3.Cooperative Learning
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1. Please note that the instructor reserves the right to add or substitute an assignment in
any given week if there is a current event that is relevant to the course material.
Any additions will be posted in the E-learning before that week’s session begins.
2. Be energetic and participate in class discussion actively.
3. Be punctual to the class and no food is allowed in class.
4. Late assignments will not be graded by the instructor. In the case of a medical,
personal, or professional emergency, the student must contact the instructor in advance
whenever possible and discuss potential approval for late assignment submission due to
extreme circumstances.
5. Academic Honesty: Plagiarism or cheating of any kind will result in a zero on the
assignment and may result in a failing grade for this course.
6. All students of this course have to conduct a service learning for 3 shifts (each 1 to 3
hours) in areas such as healthcare promotion, professional language service, or regular
volunteering service in the community hospitals or the assigned sites. The schedule will
be arranged in advance.
7. Any comments or suggestions are welcomed.
8. All reflection journals or projects should be submitted by Dec 12, 2025. #t5 & L 3F
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